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SAI Meets with USDA Deputy Under Secretary Expresses Concerns on WHO Draft Global Strategy

On November 24, in a second meeting with USDA representatives, SAI met with Jim Butler, Deputy Under Secretary to JB Penn for Farm and Foreign Agricultural Services. The purpose of the meeting was to express opposition to inclusion of the World Health Organization’s (WHO) Diet and Nutrition Report 916 in the Global Strategy. The Draft Global Strategy was due to be released last week by WHO for review and approval by their Executive Board in January. SAI’s primary goal is to prevent the less than 10 percent added sugars guideline from being implemented in the Global Strategy. Currently, Americans consume 15.7 percent of their daily carbohydrates in added sugars.
Penn supported by Butler is the U.S. representative to the Food and Agriculture Organization (FAO). Prior to Penn’s attendance at the FAO Executive Board meeting on November 25, SAI staff was informed that the WHO Report was not on the agenda. Therefore, it is hopeful that SAI efforts will stimulate non-agenda discussion opposing the Report and intended Global Strategy. SAI has emphasized that US integrity must stand on the preponderance of scientific evidence. Butler concluded the meeting by affirming, “We at the USDA know the weakness of the science… Let’s allow the process to work.”

Key Point:    SAI’s effort to inform U.S. representatives to FAO will contribute to the process and desired outcome.

Atkins Update…The Fight Against Disparagement Ongoing
In a recent development, the Sugar Association was contacted by members about Atkins’ use of the phrase “Americans consume 158 lbs. of sugar per person per year” on labels of Atkins products, available on the “Members Only” section of www.sugar.org at Atkins label (User name: sugarmembers, Password: sucrose03). This is a new concern and will be pursued to get this misleading advertisement eliminated. A letter is being drafted to request the removal of this inaccurate statement by Atkins. Since this would require the pulling of products from shelves at substantial costs to Atkins, it is anticipated that they will refuse to take action. This would lead to the Sugar Association moving forward with a preliminary injunction which, if successful, would force Atkins to remove all such mislabeled products from shelves across the U.S. Needless to say, this will raise the bar on our engagement with Atkins and move to protect the facts about sugar in the public marketplace.

On October 30, the Sugar Association sent a cease and desist letter to Atkins Nutritionals after PR media monitoring and several members reported viewing disparaging TV ads portraying sugar being consumed in excessive amounts and supported with misleading voice-over claiming Americans consume 158 pounds of sugar per person per year. Atkins admitted no wrongdoing. However, on November 7, they agreed to pull the ads suggesting that the voice over would be amended to state “sugar and other sweeteners” for re-running at a later date. To date, there have been no further airings of these ads.
In a follow-up letter dated November 25, Atkins advised SAI of future plans to commence broadcasting of the revised commercials. Their legal counsel states “Although, we do hope to run the revised advertisements again, we have made no definitive plans. It is likely they will not be shown again until next year.” Should such airing of a revised version next year of the Atkins TV ads take place, the Sugar Association is prepared to move forward with legal action to prevent the disparagement of sugar.
Key Points:    The effort to prevent the disparagement of sugar is an ongoing, time consuming, and expensive process.

In the obesity-driven media environment, SAI staff deals with such disparaging articles, statements, books, and advertisements targeting sugar several times a week.
GAO to Study Financial Effects of Eliminating Competitive Foods in Schools
Senators Harkin and Leahy along with Representatives Miller and Woolsey requested that the Government Accounting Office (GAO) do a study on competitive foods in schools. A letter to the Comptroller General stated, “In view of the effects that competitive foods may have on student nutrition and the effectiveness of federal school meal programs, we ask GAO to provide during the spring of 2004 the following information:

· Which foods and school food practices fall under the terms competitive foods?

· Which restrictions exist on the sale of competitive foods in schools?

· What is currently known about the nutritional profile of competitive foods and their effect on child nutrition?

· What is currently known about the availability and prevalence of competitive foods?

· What is currently known about the steps that are being taken on the state and local level to curtail the sale of competitive foods or encourage the sale of healthier foods?”
The letter also included 6 additional items for the GAO to undertake in a longer study.

Last spring Senators Leahy, Lugar, Bingaman, Dodd and Jeffords introduced S.1007 that would give complete control to restrict foods of minimal nutrition in schools to the Secretary of Agriculture. Recently, Representatives Miller and Woolsey introduced a similar bill H.R. 3416 in the House.

Opposition concerns about the financial implications to schools if competitive food sales were eliminated have prompted the request for this study. Although federal changes to the Child Nutrition Act have been postponed for at least another year, state and local action to eliminate and restrict competitive foods in schools is gaining momentum. Los Angeles, New York City, Philadelphia and the state of Texas have already enacted regulations that restrict or eliminate various so-called foods of minimal nutritional value in their school systems.

Concerns about childhood obesity are driving this very strong grassroots movement in most states. The question remains if there is any scientific evidence that competitive foods in school are a major contributor to the problem of overweight and obesity in children. What are the facts?

· The states of Maine and West Virginia have not had vending machines or competitive foods in their school systems since the 1970s. Maine’s percent of overweight and obese children hovers around the national average of 10.4, while West Virginia’s percent of overweight and obese children is well over the national average at 13.

· Physical Activity is no longer a daily requirement in schools and the majority of children do not get adequate physical activity. In Maine, only 5% of high school children get daily physical activity.

· There is no link between sugars intake and obesity. In fact, all major reviews of the scientific literature exonerate sugars intake as a causative factor in any disease including obesity.

SAI Participates in 28th International Public Relations & Promotion Conference 
The European Sugar Committee (CEFS), of which SAI is a member, held its 28th Annual Communication Meeting, November 19 - 21. The meeting, sponsored by the Consumers & Sugar Users Working Group of CEFS was attended by delegates from nineteen countries. Because of the growing global concern over the decrease in sugar consumption, the Working Group adopted the theme, “Influences on Consumer Food Purchases and Eating Habits [of Sugar].”
Of the many featured speakers and panelists was Dr. Peter Baron of the International Sugar Organization who discussed the despair in the world sugar market. Mr. Lionel Stanbrook, Director of the Advertising Information Group, gave a riveting presentation on challenges to food marketing and noted the stark similarities and success of using the anti-tobacco campaign against sugar and other foods that are so-called high-calorie, low-nutrient. Other highlights included a discussion by Professor Francois Heinderyckx from the Free University of Brussels who challenged the delegates in a lively presentation and discussion on the impact of media information on consumer behavior. 
The annual conference is a one-of-its-kind in that it provides both education and promotion opportunities for public relations professionals who work in the sugar industry. Andrew C. Briscoe, III, President and CEO, and Evelyn J.B. Brewster, Director, Public Relations, attended the meeting and gave a joint presentation entitled, “Media: Friend or Foe? — Influences on Consumer Behavior.” They shared recent consumer research and media monitoring reports on how the media is at times both ally and enemy of the sugar industry. They also demonstrated how the varying media roles negatively or positively impact consumer perception, behavior and nutrition policy.
What was notable is that the Belgian population understands the link between their economy and the sugar industry. They have funded and built a phenomenal Sugar Museum in Tienen – known as Sugar City. The museum, a renovated settlement from the Gallo-Roman period, features an exhibit, entitled, “The Search for the Lost Taste of Sugar,” providing visitors with a fun, yet comprehensive, education on sugar which is also called “the sweet miracle.”
Public Health Activists Attack Big Business Including Sugar

The American Public Health Association (APHA) is the largest organization of public health professionals in the world, representing more than 50,000 members from over 50 occupations of public health. Among the attendees at APHA’s annual meeting on November 16-19 were bureaucrats from the Centers for Disease Control and Prevention, Health and Human Services, and the US Department of Agriculture. 

Every year, the SAI attendees of this meeting are continually astounded at the growing activist climate. This year the gloves were off and the theme of many of the sessions was Public Health vs. the Big Food Industry. Dr. Marion Nestle leveled a scathing indictment of the sugar industry in her presentation titled Politics of food: Big sugar vs. public health. Nestle’s presentation was echoed at another session addressing a similar theme on a more global scale titled How tobacco and food industries and their allies tried to exert undue influence over FAO/WHO food and nutrition policy.  These one sided presentations attract attendance in the thousands and created a rally like atmosphere that is a civilized version of the demonstrations at global trade talks.

Anti-Bush administration, anti-war and anti-big industry activists had a strong voice at this four day conference. One can only imagine how much influence this movement has within the World Health Organization.
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